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ABSTRACT

Today, entrepreneurship is a key element in theldpment of the economic

potential of each country. Recently, one of thesiis directions of development
of entrepreneurship that stands out is female @néreeurship, and the number of

companies and businesses whose owners are wolinengasing.
Problems that exist and need to be solved in ofolethis sector to develop

properly are, in the first place, to provide adetpifinancial assistance to women

who want to step into the world of entrepreneurshigproving of the environment
for the development of female entrepreneurshipuiiinothe introduction of tax
incentives, easier access to finance, women suppatigh monitoring, advisory
services, are just some of the possibilities toetigy female entrepreneurship in
the right way.

This paper presents the current state of femaleepreéneurship in Serbia.
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Introduction

Well-developed entrepreneurship in a country todayne of the
conditions for the survival and development of edbnomic entities and
systems of the country. Entrepreneurship can luikteaiepresent one of the
main factors of economic growth because it helgsdévelopment of the
country's competitiveness, stimulates job creatiod creates conditions for
the reduction of unemployment.

Lately, female entrepreneurship has stood out @ng ibooming
thanks to the destruction of legal, customary aaditional norms. Female
entrepreneurship makes a significant contributiorthe world economy,
particularly in low-and middle-income countries gl et al., 2007). At the
beginning of the seventies in the OECD countrieselwas a massive step
of women forward the world of business. This tréwad continued and soon
engulfed the whole world. The global economic srisas brought certain
problems such as: increasing unemployment, lowegesiamore difficult
access to markets, lower purchasing power, whiculted in a large
number of women being out of work.

Female Entrepreneurship

The process of equalization of men’s and womergjhtsi as well as
the democratization of the whole society in recggérs has led to the
emergence and development of female entreprenpurshine first
significant scientific papers on the subject of &ben entrepreneurship
occurred in 1976. The American magazine" JourrfalContemporary
Business" published the paper " Entrepreneurghipgew Female Frontier”,
which drew attention to the growing trend of thype of entrepreneurship
(Vukmirovic, 2005). Since the 1990s, the growthcompanies founded by
women has been noticed and this number is stilvopg. According to the
OECD (2004) female entrepreneurship is an impotamhtuntapped source
of economic growth. Female entrepreneurship cara beay out for the
women who want control over their career and wardgdpose the effect of
“glass ceiling” (Dafoe, 2001). Women entreprendarsmall and medium-
sized enterprises have become the driving forcepiomoting and
strengthening the role of women (Panda, 2011).tisgpand maintaining
your own business is one of the strategies forettamomic development of
women who are oriented towards entrepreneurshigk(iN2012, p.73).
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In the world, there is a growing number of companeaded by
women, so it can be clearly seen that the develapnd female
entrepreneurship is 2tentury’s trend (Vujicic et all, 2012).

Female Entrepreneurship in Serbia

The fact is that, in times of crisis, expectatidrsn the country are
increased (Ivkovic et all., 2012). However, onetlué key problems that
Serbia has been facing for many years is the ldakeaningful transition
strategy, but also the strategy of developmentocfesy as a whole. Also,
we do not have an answer on how to avoid the negagifects that
globalization brings (Karavidic et. all, 2012).

Entrepreneurship in Serbia is also faced with mprgblems. The
lack of favorable sources of financing, low purdhgspower as well as a
high level of gray economy are just some of thebjgms that hinder the
development of entrepreneurship in Serbia in a trigray. Female
entrepreneurship is underdeveloped and insuffigientploited potential of
Serbia and, as such, it should be developed bedaoar solve the above
mentioned problems in the development of entrepnestgp. “The
Development Strategy of Competitive and Innovat8reall and Medium
Sized Enterprises” for the period from 2008 to 2(18f greatest immediate
significance for the development of female entrepugship in Serbia. This
strategy essentially relies on the framework and tBcommendations
defined in the European Union in a series of doausjesuch as “A Small
Business Act for Europe, 2008”, the European Comsimis document
entitted “Green Paper - Entrepreneurship in Eurpp&he European
Charter for Small Enterprises” and “The European erdn for
entrepreneurship Action Plan” . One of the key @ples that are provided
by “A Small Business Act for Europe” highlights treommitment to
encourage entrepreneurship among women, as welltoasimplify
procedures and provide favorable conditions for thevelopment of
entrepreneurship among women (Babovic, 2012).

In Serbia, women own only 26% of companies and ey mostly
owners of small companies, which shows that then@tic potential of
women is rarely exploited; that is only one in feuwmen is the owner of a
small business. A woman is at the top of the owmprgmanagement)
hierarchy of every fifth company, and that is mpstl smaller companies
whose activities are health and beauty care aneatan (Vujicic et all.,
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2012). In Belgrade region, every fourth companieésby a woman and in
Sumadija and Western Serbia region, female enimeprs run every
seventh company (SME Report for 2010).

Study on Female Entrepreneurship, which has beealized by a
development initiative group (SeConS) as well asyeis of selected state
measures for entrepreneurship support, realizethéyoundation for the
Advancement of Economics with the support of thenistry of Economy
and Regional Development and the UN Office gave ezmiew of
entrepreneurial activity of women in Serbia. The\ab mentioned study
was a part of the project “Improvement of econosmne social rights of
women” which is conducted in Serbia and Montendgrahe UN Women.
According to the analysis of the study it was found that women have
begun to engage in entrepreneurship later than asewell as that they run
independent stores more often than enterprises.addition, female
entrepreneurship is also characterized by a higtterof closing down their
companies: 47% of stores and companies that wenedéal and led by
women have been closed down versus 38% of compavigsh were
founded and led by men (Avlijas et all., 2012).

The results of various studies on the subject ahets participation
in the economic life of Serbia show that women érlfsa are given a low
level of support, and that they are under-utilizmdnomic potential. The
employment rate of working-age women in Serbia adge64 was 38.3% in
2011 compared to 52.4% of men (Statistical Offidethee Republic of
Serbia, 2011). In EU countries this percentage8$% for women and
70.1% for men.

Chart 1: Main labor market indicators for the wonkj age population (15
64) in Serbia, according to gender (2011) in %
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The average share of women on the labor markeerbi&is 50.7%
while it is 64.9% in the EU, which means that Sarbignificantly lags
behind the EU in this regard. Maximum participatairwomen on the labor
market with 66.5% is in Slovenia.

Chart 2: Activity and employment rate of the fen@dpulation, comparison
with regional countries in %

Serbia

Macedonia

Croatia

Slovenia

Romania

Hungary

Bulgaria

EU average

20 40 60 80

E Employment rate [ Activity rate

Source: Eurostat and Statistical office of the Rajowf Serbia

Women are two times less likely to be self-employegh men and
three times more likely to be help members of askbold. Position of
women on labor market is less favorable becausg lilage less support
than men both in the public and private life sphéesurvey which was
conducted among female entrepreneurs in Serbiaeshoat more than a
half of the youngest ones (19-30) had at least paent entrepreneur
(51.5%), while that percentage was much lower amthreg oldest ones
(10.6%) (SeConS, 2012). This data suggests theggrenheurship is learned
as a lifestyle (Blagojevic, 2012).

The following graph shows that the number of peagitgloyed by
women entrepreneurs is greater than the number rifepeneurs
themselves, while it is slightly different with memhese data should be
viewed in the light of the findings of some studiteat show that female
entrepreneurship is often associated with solvamily problems, mostly



Vujici¢, S., et al., Female Entrepreneurship, JWE (2018,3\¥4, 126-136) 131

unemployment of wives and children (SeConS, 20I29wever, the
motivation for entrepreneurship is different to sextent with men and
women, which results in different effects on emphent (Blagojevic,
2012).

Graph 1: Entrepreneurs according to gender and ewyplent by
entrepreneurs from 2003 to 2010 (in thousands)
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It has already been noted that the percentage tefpgises run by
women is 26%, which is a significantly smaller pariage compared with
the enterprises run by men. In table 1 we can Iseestructure of business
entities in Serbia in 2011 according to the agawit

Table 1: Structure of business entities accordmthe activities

Structure of business entities according to the aisfties

Status of a business entity Total %
Active companies and stores 322.556 59,6
Companies and entrepreneurs/in registration 1052 0.2
process
Companies and entrepreneurs in liquidation and
6.154 11

bankruptcy process
Companies and entr_epreneurs/closed down and 211.935 39.0
deleted from the registry
Other 466 0,1

Total 543.163 100

Source: Statistical Office of the Republic of Seri011
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Table 2 shows the percentage of active enterprise®y women and
men but also the percentage of enterprises in wihiei carry out this role
together. If we compare the data on the numbecfeenterprises run by
men with the number of enterprises run by women, coene to the
conclusion of a significantly higher participatiohmen in the management
of enterprises.

Table 2: Active enterprises according to an entegg@ur’s gender

Active enterprises according to an entreprenewatglgr
Share in the total

Number of active X
number of active

enterprises

enterprises

Enterprises owned and led by men 205.202 63,4
Enterprises owned and led by women 83.490 25,8
Enterprises in which entrepreneurs 8.570 2,6
are both men and women
Enterprises where the gender of an 26.294 8,1
entrepreneur is not known

Total 323.556 100

Source: Statistical Office of the Republic of Seri011

From the above-mentioned tables and graphs, wihaeevomen have
lower rates of participation in entrepreneurshigntimen, which leads to the
conclusion that their career is seen as less irapbrfor economic
development and growth.

Opportunities for the Development of Female Entrepraeurship
in Serbia

During the last decade, female entrepreneurshijemia has recorded
significant progress and there is an increasingigyaation of women in
business. Most current problem to be addressedder dor this sector to
develop in the right way is financial support tomen who want to step
into the world of entrepreneurship. Besides thélem of finding financial
resources, the persistence of risk is also evidémen in the stage of
early entrepreneurship (whose businesses are ug2tanonths "old"
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according to the GEM methodolo?gyire particularly vulnerable to risks, so
they need a greater support in the early stagbssihess.

In order to create better opportunities for thealiewment of female
entrepreneurship it is necessary to build a paticgevelopment of female
entrepreneurship systematically. This can be dondwo ways: by a
systematic integration of a gender perspective ket strategies and other
documents relating to entrepreneurship developmelty (such as SME
development strategy, the strategy of industriatipction development, the
regional development strategy, etc.) as well agld@ing a specific strategy
/ action plan for the development of female enwepurship (as it has been
done in Croatia or planned in Montenegro) (Avligsll, 2012).

In recent years in Serbia through various measofesipport to the
development of female entrepreneurship, women Haeen helped to
develop their entrepreneurial ideas and enter tlegldwof business.
Examples include the establishment of the Européetwork of Female
Entrepreneurship Ambassadors. Establishment oftaonle of successful
business women should serve as a model of behaaor future
entrepreneurs across Europe. Initially, the netwedasisted of 150
ambassadors from 10 European countries (DenmadncEr Germany,
Iceland, Ireland, Italy, Norway, Poland, SlovakiadaSweden), and at the
end of 2010, 12 other countries, including Serbjained them
(http://narr.gov.rs/index.php/Projekti/Podrshkaeuzetnishtvu/-European
network dial-Ambassador-zhenskog-preduzetnishtvaN®

Also, within the Support program for female entesp@urship in
Serbia, the National Agency for Regional Developtmarblished a public
call for grants aimed at developing female entnepueship through
business alignment of operations with internatiostandards of business,
improving business processes, products and senaoes strengthening
human resources.

Association of Business Women of Serbia is condgcéi research on
the training needs of female entrepreneurs in Sdodstern Europe

> GEM research is conducted on the basis of annuithates of national levels of
entrepreneurial activity, based on a harmonizedaggh used by all participating countries
in order to comprehend the role of entrepreneurghipational economic growth.GEM
research is based on the data collected from goeeces: the data collected through polls
on a representative sample of the adult populatioa,data collected through polls and
interviews of experts in the field of entreprendips the data collected from standardized
secondary international databases.



134 Journal of Women's Entrepreneurship and Educai&ii3, No. 3-4, 126-136)

countries with the aim of defining the state polayd supporting female
entrepreneurship. Chamber of Commerce of Serbihirwiits chamber

system has set up the Council for Female Entreprehg of the Chamber
of Commerce of Serbia. The role of the Counciloigptovide professional
assistance and support to its members, as well pgopose actions for the
development of female entrepreneurship in Serbia.

Recommendations of “Initial study on female entesgurship in
Serbia” indicate the need for a systematic way ®vetbp female
entrepreneurship development policy, to reducegtiein entrepreneurship
between men and women, to improve support for woneetering
entrepreneurship, to create a better businessosment, to provide good
funding sources for female entrepreneurs, to im@rolve visibility of
programs designed for women especially among waenégrprises through
various types of advertising and promotion of sestdly applied projects.

Conclusion

Female entrepreneurship today should be given apedtention
because its development creates preconditionsécieation of new jobs,
both for female entrepreneurs and others, whicb plevides economic
development and the development of a society asodew

Female entrepreneurship today has an effect on cirglu
unemployment, creation of businesses in new aragglication of new
technologies and entrepreneurship developmentodmtdes with low and
middle-income female entrepreneurship makes afgignt contribution to
the world economy. Therefore, encouraging femalgepreneurship in
Serbia is important for utilization of fuller ecana potential, but also for
the achievement of gender equality in the areaohemic participation.

It is possible to encourage female entrepreneurst@pelopment
through adequate programs of support, and thugibote to the overall
economic growth and increase in employment in &erbi
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Zensko preduzetnidtvo u Srbiji - stanje i mogdnosti
razvoja

APSTRAKT

Danas je preduzetnistvo kijoi elemenat razvoja privrednog potencijala
svake zemlje. U poslednje vreme kao jedan od &togpravaca razvoja
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preduzetniStva izdvaja se zensko preduzetniStbogjgpreduzéa i radnji cije su
vlasnice Zene je svedie

Problemi koji postoje a koje treba reSiti da bi @eaj sektor razvijao na
pravi naiin je na prvom mestu obezideanje adekvatne finansijske pofhdenama
koje Zele da zakora u svet preduzetniStva. Unagemje ambijenta za razvoj
Zenskog preduzetniStva putem derga poreskih olakSica, lakSeg pristupa
izvorima finansiranja, podrSke Zenama kroz monilgyipruzanje savetodavnih
usluga, su samo neke od magosti da se preduzetnistvo Zena razvije na pravi
nacin.

U radu je prikazano trenutno stanje Zenskog prehigea u Srhiji.

KLJU CNE RECI: Zensko preduzetnitvo,razvoj, nezaposlenostaSrbi
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